TOWARD A RECOGNITION OF DEIGN'> GULPABILITY
IN THE MESS WE ARE IN AND IDEAS FOR A WAY FORWARD




HIROT THINGS FIRST MANIFEST0G



1964 2000 2014 2020

* GRAPHIC DESIGNERS = GRAPHIC DESIGNERS = DESIGNERS = DESIGNERS
* PHOTOGRAPHERS = ART DIRECTORG = DEVELOPERS

= STUDENTS = V5UAL = GREATIVE

COMMUNIGATORS ~ TEGHNOLOGISTS
= MULTI-DISCIPLINARY
COMMUNICATORS




1964 A

= GAT FOOD « D0G BISGUITS

= STOMAGH POWDERS = DESIGNER COFFEE
= DETERGENT * DIAMONDS

= HAIR RESTORER = DETERGENTS

= SIRIPED TOOTHPAGTE = HAIR GEL

= AFTERSHAVE LOTION = CIGARETTES

= BEFORESHAVE LOTION = GREDIT CARDS

* SLIMMING DIETS... = ONEAKERS

« BUTT TONERS...



2014

 TRIVIAL, UNDIFFERENTIATED APP3

= DI5POSABLE SOCIAL NETWORKS

* FANTAGTICAL GADGETS OBTAINABLE ONLY BY THE AFFLUENT

= PRODUCTS THAT USE EMOTION A5 A FRONT FOR THE SALE OF CUSTOMER DATA
= PRODUCTS THAT REINFORGE BROKEN OR DISHONEST FORMS OF GOMMERCE

= [NGULAR COMMUNITIES THAT DRIVE AWAY POTENTIAL COLLABORATORS AND
WELL-GROUNDED LEADERS.




2020

* FAST FASHION « UNHEALTHY BODY IMAGES AND DIETS
* FAST GARS = PRODUCTS AND APPS THAT PROPAGATE 50CIAL
= FAST FOOD ISULe{]Iﬂg AND I][][PI:]ESSIUN :
« DISPOSABLE CUPS * THE GONGUMPTION OF UNBALANGED
« BUBBLE WRAP F00D oYSTEM
« UNENDING AMOUNTS * PILLS 10 POP
OF SINGLE-USE PLASTICS * 11K 10 TOK
« FIDGET SPINNERS * A SCROLLING FEED THAT NEVER STOPS

= MIGROWAYE DINNERS



1964

“WASTED ON THESE TRIVIAL PURPOSES,
WHIGH CONTRIBUTE LITTLE OR NOTHING
10 OUR NATIONAL PROSPERITY.

2014

“(USED UP) MANUFACTURING DEMAND FOR
THINGS THAT ARE REDUNDANT AT BEST,
DESTRUCTIVE AT WORSI.”

2000

* USED UP MANUFACTURING DEMAND FOR
THINGO THAT ARE INESSENTIAL AT BEST.”

2020

“USED TO MANUFACTURE DEMAND, T0
EXPLOIT POPULATIONS, TO EXTRACT
RESOURCES, T0 FILL LANDFILLS, T0
POLLUTE THE AIR, TO PROMOTE
GOLONIZATION, AND T0 PROPEL OUR
PLANET"S SIXTH MASo EXTINCTION.”



FIRST THINGS FIRST MANIFESTOS (2000)¢ 2020

“COMMERCIAL WORK HAS ALWAYS PAID THE BILLS, BUT MANY (GRAPHIC)
DESIGNERS HAVE NOW LET IT BECOME, IN LARGE MEASURE, WHAT (GRAPHIC)
DESIGNERS DO. THIS, IN TURN, I5 HOW THE WORLD PERCEIVES DESIGN.”



“DESIGN [5 IMAGINING A FUTURE
AND WORKING TOWARD IT
WITH INTELLIGENCE AND CLEVERNESS™

-FRANK CHIMER(
“THE SHAPE OF DESIGN™




“IT 5 EAGIER T0 IMAGINE
AN END T0 THE WORLD
THAN AN END T0 CAPITALIGM™

-FREDRIC JAMESON/SLAYOJ ZIZEK




“GAPITALIST REALISM AS | UNDERSTAND IT GANNOT BE CONFINED TO ART OR TO THE
QUASI-PROPAGANDISTIC WAY IN WHIGH ADVERTISING FUNCTIONS. IT 15 MORE LIKE A
PERVAGIVE ATMOSPHERE, CONDITIONING NOT ONLY THE PRODUCTION OF CULTURE BUT
AL50 THE REGULATION OF WORK AND EDUCATION, AND ACTING A5 A KIND OF INVISIBLE
BARRIER CONSTRAINING THOUGHT AND AGTION.”

-MARK FISHER

“GAPITALIST REALIGM™




“DESIGN [5 IMAGINING A FUTURE
AND WORKING TOWARD IT
WITH INTELLIGENCE AND CLEVERNESS™

-FRANK CHIMER(
“THE SHAPE OF DESIGN™




HUMANo, NOT USERS



LREATE FRAMEWORKS




“FRAMEWORKS ARE THE STRUGTURES THAT ALLOW FOR
GONTRIBUTIONS T0 BE MADE 10 THE PRODUCTS OF
DESIGN, AND INGREAGINGLY, IT HAS BECOME THE WORK
UF THE DESIGNER T0 GREATE THESE FRAMEWORKS.”

-FRANK CHIMER(
“THE SHAPE OF DESIGN™




“THE oALTBOX [TSELF Ao AN OBJECT o
UNREMARKABLE. ... BUT ADD PEOPLE, AND
[T BEGOMES A GENTRAL ITERATIVE DEVIGE.”

-LI1 DANZIGO
BOBULATE.GOM, 11 DEC 2011




“A 6OOD FRAMEWORK.... GIVES DESIGNER
AND AUDIENGE oHARED OWNERGHIP OF THE

PRODUCTS OF DEGIGN...”
-FRANK CHIMERG
“THE SHAPE OF DESIGN”




WHY AND HOW



“QUESTIONS ABOUT HOW T0 DO THINGS IMPROVES
GRAFT AND ELEYATES FORM, BUT AGKING WY
UNEARTHO A PURPOSE AND DEVELOPS A POINT OF VIEW.”

-FRANK CHIMER(
“THE SHAPE OF DESIGN™




“HOW AND WRY
NEAR AND FAR
MAKING AND THINKING

EXECUTION AND oTRATEGY -FRANK CHIMERO
CRAFT AND ANALYSIS™ “THE SHAPE OF DESIGN™




THANK YOU

BRIAN PERRY
BPERRY@WESTGA.EDU



2014

= EDUCATION

= MEDIGINE

= PRIVACY AND DIGITAL SEGURITY

= PUBLIC AWARENESS AND o0GIAL
CAMPAIGNS

= JOURNALIGM

* INFORMATION DESIGN

= HUMANITARIAN AID




2020

WE MUST CHALLENGE AND EXAMINE THE HISTORIES, PROGESSES, AND ETHICS OF
DESIGN AND DEVELOP NEW GREATIVE SKILLS, RESOURGES, GOLLABORATIONS, AND
LANGUAGES OF DESIGN.

WE MUST SUPPORT COMMUNITY-BAGED EFFORTS TO ADVANGE AND PROMOTE
JUSTIGE, HEALING, GO-EXISTENGE, AND MUTUAL RESPECT.

WE MUST UNDERSTAND THAT WE ARE NOT OUTSIDE OF NATURE; WE ARE A PART
OF A GOMPLEX SYSTEM AND QUR AGTIONS MUST REFLECT THAT KNOWLEDGE.



2020

WE MUST REVEROE OUR PROFESSION"S PRIORITIES IN FAVOR OF MORE INGLUSIVE,
EMPATHETIC, AND ENGAGED FORM®S OF ACTION — A MIND-SHIFT THAT GOES BEYOND
oUSTAINABILITY — TOWARDS REGENERATION, EXPLORATION, AND GO-GREATION OF A
NON-EXPLOITATIVE, NON-APPROPRIATIVE SET OF SOCIAL-ENVIRONMENTAL RELATIONS.

WE MUST COMMIT TO RECONNECTING DESIGN, MANUFACTURING, DISTRIBUTION, AND USE
OF THE THINGS WE DESIGN T0 THE EARTH — AND ALL OF IT5 INHABITANTS.

WE MUST DIRECT OUR SKILLS FOR THE BETTERMENT OF HUMANITY TOWARDS A MORE
EGOLOGICGAL CIVILIZATION.



