
manifesting 
the manifesto: 
toward a recognition of design’s culpability 
in the mess we are in and ideas for a way forward



first things first manifestos



• graphic designers 
• photographers
• students

1964 2000

• graphic designers
• art directors
• visual 
 communicators

2014

• designers
• developers
• creative 
 technologists
• multi-disciplinary   
 communicators

2020

• designers



• cat food 
• stomach powders 
• detergent 
• hair restorer 
• striped toothpaste
• aftershave lotion 
• beforeshave lotion
• slimming diets...

1964 2000

• dog biscuits 
• designer coffee 
• diamonds
• detergents
• hair gel
• cigarettes 
• credit cards 
• sneakers
• butt toners...



• trivial, undifferentiated apps
• disposable social networks
• fantastical gadgets obtainable only by the affluent
• products that use emotion as a front for the sale of customer data
• products that reinforce broken or dishonest forms of commerce
• insular communities that drive away potential collaborators and        
 well-grounded leaders.

2014



• fast fashion
• fast cars
• fast food
• disposable cups
• bubble wrap
• unending amounts 
 of single-use plastics
• fidget spinners
• microwave dinners

• unhealthy body images and diets
• products and apps that propagate social    
 isolation and depression
• the consumption of unbalanced 
 food system
• pills to pop
• tiks to tok
• a scrolling feed that never stops

2020



“wasted on these trivial purposes, 
which contribute little or nothing 
to our national prosperity. ”

1964 2000

“ used up manufacturing demand for 
things that are inessential at best.”

2014

“(used up) manufacturing demand for 
things that are redundant at best, 
destructive at worst.”

2020

“used to manufacture demand, to 
exploit populations, to extract 
resources, to fill landfills, to 
pollute the air, to promote 
colonization, and to propel our 
planet’s sixth mass extinction.”



first things first manifestos (2000) & 2020

“commercial work has always paid the bills, but many (graphic) 
designers have now let it become, in large measure, what (graphic) 
designers do. this, in turn, is how the world perceives design.” 



“design is imagining a future
and working toward it 
with intelligence and cleverness”

-frank chimero
“the shape of design”



“it is easier to imagine 
an end to the world 
than an end to capitalism”

-fredric jameson/slavoj žižek



“capitalist realism as i understand it cannot be confined to art or to the 
quasi-propagandistic way in which advertising functions. it is more like a 
pervasive atmosphere, conditioning not only the production of culture but 
also the regulation of work and education, and acting as a kind of invisible 
barrier constraining thought and action.”

-mark fisher
“capitalist realism”



“design is imagining a future
and working toward it 
with intelligence and cleverness”

-frank chimero
“the shape of design”



humans, not users



create frameworks



“frameworks are the structures that allow for 
contributions to be made to the products of 
design, and increasingly, it has become the work 
of the designer to create these frameworks.”

-frank chimero
“the shape of design”



“the saltbox itself as an object is 
unremarkable. … but add people, and 
it becomes a central iterative device.”

-liz danzico
bobulate.com, 11 dec 2011



“a good framework... gives designer 
and audience shared ownership of the 
products of design...”

-frank chimero
“the shape of design”



why and how



“questions about How to do things improves 
craft and elevates form, but asking Why 
unearths a purpose and develops a point of view.”

-frank chimero
“the shape of design”



“how and why
near and far
making and thinking
execution and strategy
craft and analysis”

-frank chimero
“the shape of design”



thank you

bryan perry
bperry@westga.edu



• education
• medicine
• privacy and digital security
• public awareness and social   
 campaigns
• journalism
• information design
• humanitarian aid

2014



we must challenge and examine the histories, processes, and ethics of 
design and develop new creative skills, resources, collaborations, and 
languages of design.

we must support community-based efforts to advance and promote 
justice, healing, co-existence, and mutual respect. 

We must understand that we are not outside of nature; we are a part 
of a complex system and our actions must reflect that knowledge.

2020



we must reverse our profession’s priorities in favor of more inclusive, 
empathetic, and engaged forms of action — a mind-shift that goes beyond 
sustainability — towards regeneration, exploration, and co-creation of a 
non-exploitative, non-appropriative set of social-environmental relations.

we must commit to reconnecting design, manufacturing, distribution, and use 
of the things we design to the Earth — and all of its inhabitants.

we must direct our skills for the betterment of humanity towards a more 
ecological civilization.

2020


